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LEWIS BUYS DAILY 


SECURES THE CONTROLING 
INTEREST IN ST. LOUIS 
STAR-CHRONICLE. 


Will Take Over the Property on 
Monday—Rumor That John Schroers 
Will Be Associated with Him in Its 
Management—Few Changes to Be 
Made in the Staff. 


Nathan Frank, owner of the St. 
Louis Star-Chronicle, has sold the 
controling interest in that paper to 
Edward G. Lewis, publisher of the 
Woman’s Magazine, of that city. Mr. 
Lewis will take over the property on 
Monday, August 31. 

The Star-Chronicle was founded in 
1883. Subsequently it was purchased 
by Nathan Frank and in the summer 
following the World’s Fair 
placed on the market. 

E. G. Lewis negotiated for its pur- 
chase and had nearly completed the 
deal when his bank got into trouble 
with the government and the sale fell 
through. 

The Scripp’s McRae League then 
came forward and bought the prop- 
erty, which remained in its hands un- 
til a few months ago when Mr. Frank 
again obtained control. 

And now the Star-Chronicle passes 
into the hands of Mr. Lewis, one of 
the most successful publishers in the 
country. He has won out in his fight 
for second class privileges for his 
publications and his star is once more 
in the ascendency. 

A notice posted in the office of the 
Star-Chronicle announces that few 
changes will be made in the staff of 
the paper. 

W. B. Kenny, the present managing 
editor, will remain with the Star- 
Chronicle until Oct. 1, when he will 
go to New York to take a position 
with the United Press Association. 

W. V. Brumley, late city editor of 
the St. Louis Republic, will be man- 
aging editor. He is succeeded on the 
Republic by E. L. Logan, formerly 
city editor of the New York Tele- 
graph. 

It is stated on good authority that 
John Schroers, formerly of the Ger- 
man-American Press Association, will 
be associated with Mr. Lewis in the 
management of the Star-Chronicle. 
Mr. Schroers resigned his position a 
few weeks ago in order to go abroad 
for a long rest. This week he an- 
nounced that he would be absent two 
months and a half, and on his return 
would again take up newspaper work 
in St. Louis. He refused to say 
whether or not he would be attached 
to the Star-Chronicle. 


was 





Star Publishing Co’s Report. 
The report of George C. Hitt, re- 
ceiver of the Star Publishing Co.. 
shows that the net earnings of the 
Indianapolis Star for July were 
$1,697.26; Muncie Star, $3,110.88; and 
Terre Haute Star, $2,095.81. 





The Dayton (O.) Herald after Sept. 
1 will be sold for two cents a copy 
instcad of one cent as heretofore. 
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EDITOR GUILTY OF ARSON. 


Prominent Tennesseean 
Prison for a Year. 
Homer L. Higgs, editor of the offi- 
cial organ of the National Farmers’ 
Union, the National Farmer, and the 
Greenville (Tenn.) Times, was re- 
cently sentenced to the State peniten- 
tiary for one year for setting fire to 
his own house. Several fires in which 
the defendant was alleged to have 
profited from the insurance figured 
in the trial for arson. The conviction 
created a sensation in Tennessce and 
will probably create a surprise all over 
the South, as the accused was promi- 
nent in religious circles, having a 
license to preach from the Missionary 
Baptist church. as well as being a 
former member of the Jamestown 
Exposition Commission. He was also 
offered and refused a position on Gov- 
ernor Patterson’s staff. 


Sent to 





The Joliet (Ill.) Herald plant was 
scorched by fire to the extent of 
$1,000 on August 18. 





PRINT PAPER AT AUCTION. 


Publishers’ Committee Will Offer 300 
Tons on Sept. 2. 


In furtherance of the programme 
adopted in July by the American 
Newspaper Publishers’ Association 


for periodical offerings of news print 
paper at public auction to ascertain 
the open market price, John Norris, 
chairman of the Committee on Paper, 
announces that a public auction of 
fifteen carloads of news print paper, 
300 tons in all, will be held in New 
York city on Sept. 2. 

Ten carloads will be the product 
of the Cheboygan (Mich.) Paper Mill 
and five carloads will be made at J. R. 
Booth’s mill, Ottawa, Canada. 





Baltimore Wants Another Daily. 

The Bryan Committee of One Hun- 
dred of Baltimore has appointed a 
sub-committee, with Lloyd T. Mac Gill 


as chairman, to collect funds for 
establishing in that city a daily news- 
paper committed to the support of 


the Democratic ticket. 


eo 
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JOHN D. A HYMORIST 


SiGNS HIS LETTER TO AM- 
ERICAN PRESS HUMORISTS 
“FRATERNALLY YOURS” 


Says He Passes Off Their Jokes as 
His Own and Thinks He is En- 
titled to a Union Card in the Order 
—List of Officers Elected at the 


Annual Convention. 


The American Press Humorists 
held their sixth annual convention at 
Denver, Colorado, this week. On 
Wednesday the following letter from 
John D. Rockefeller was read to the 
members. It was dated at Forest Hill 
and was signed “Fraternally yours.” 

“Gentlemen: With the pleasant 
memories of an official call by the 
American Press Humorists, I send 
you my best wishes for a successful 
convention. The echoes at Forest Hill 
still laugh, now and then, over the 
quips sprinkled through our quiet at- 
mosphere by your members. My own 
success in appreciating those jokes of 
yours and in passing them off as my 
own, has made me feel that I am al- 
most entitled to a union card in your 
order. May you always be able to 
collect for your witticism on the union 
scale. 

“Speaking seriously, as one should 
to professional humorists, the rest of 
the world owes you real gratitude and 
the best of good wishes, gentlemen. 
You are the true specialists in dys- 
pepsia. Charity is born of a good, 
hearty, honest laugh. It spreads a 
kindlier feeling among mankind. I 
wish you, collectively and ‘ndividually. 
all success. I am sorry that I cannot 
attend your I hope to re- 
ceive you again, some day, at my 
home.” 

The convention re-elected Frank J. 
Searight, of Los Angeles, president, 
and elected Mr. Rockefeller’s fellow- 
townsman, J. Edmund Vance Cooke, 
of Cleveland, secretary-treasurer. 


sessions. 





Newspapers Spring Up in Turkey. 

No fewer than 265 newspapers have 
been established in Turkey as a result 
of the suppression of the censorship. 
“We are going to make a clean sweep 
of Ali Baba and the four hundred 
thieves,” is the motto of the Young 
Turk orators in the streets of Con- 
stantinople. 





Students To Issue A Daily. 

A fully equipped daily newspaper 
plant, with a special telegraph service 
and in charge of a competent news- 
paper man, is the plan of the board 
of curators of the Missouri State 
University at Columbia, Mo., for the 
new department of journalism. The 
daily paper will be known as the Uni- 
versity Missourian. 





New Daily at Montgomery? 
Rumors are current at Montgomery, 





Ala., that a new morning daily is 
shortly to be started in that city by 
Ed. M. Johnson, .of the Samson 
Leader. 
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ASSOCIATION NEWS 


WIND UP OF THE NATIONAL 
CONVENTION CONVENED 
IN SAINT PAUL. 


Don Seitz Makes an Appeal to the 
West to Smash the Idol of Tariff 


—Newsdealers Pass’ Resolutions 


Condemning Clubbing and Advo- 
cating Abolishing of Tariff on 
Paper. 

In view of the fact that the news- 
paper men who attended the annual 
meeting of the National Editorial As- 
sociation held in St. Paul last week 
were obliged to pay for their trans- 
portation, the number who took in 
the convention this year, about 400, 
was quite large. 

While many papers were read and 
addresses delivered during the week, 
the editors found considerable time to 
devote to sight seeing and social func- 
tions. 

B. B. Herbert, editor of the National 
Printer Journalist, the veteran founder 
of the Association, was one of the 
most active members in attendance. 

One of the features of the opening 
day was a discussion on the publica- 
tion of a successful evening paper in 
a small town, in which G. S. Griswold, 
publisher of the Batavia (N. Y.) News 
and F. P. Hall, publisher of the 
Jamestown (N. Y.) Journal, partici- 
pated. 

On Wednesday a paper prepared by 
Don S. Seitz, of the New York World, 
was read by Walter Driscoll, owing 
to the inability of Mr. Seitz to be 
present. 

According to Mr. Seitz it is the 
small paper that suffers from the pa- 
per trust. The big papers have con- 
tracts so far in advance that the re- 
cent rise has not affected them. By 
the time their contracts will have ex- 
pired the tariff will be removed. 

Mr. Seitz showed that the country 
newspapers comprised the greatest 
power in the country if they would 
combine. He advocated that each pa- 
per give its congressman to under- 
stand that the tariff on raw paper ma- 
terial must be abolished. 

“Frank B. Kellogg, St. Paul, helped 
10 years ago to get rid of the general 
paper company,” said Mr. Seitz, “but 
now the Eastern operators have got- 
ten together again and boosted the 
price. Tariff in the East is a little 
god and we can’t get rid of it. It’s 
up to the West to rid the country of 
that curse. We do not get a better 
product, although we pay more for it. 
What is needed is a standard product 
and a standard price. 

“IT appeal to the West to smash the 
idol of tariff. Work on your congress- 
men. It makes me sick when I hear 
this talk about protection of Ameri- 
can interests. When I see smug poli- 
ticians like Joe Cannon lecturing the 
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newspapers, I don’t know whether 
to laugh or get mad. You ought to 
rise in your power and break this 
giant of oppression. 

“Unless Canada is open to us the 
price of paper must go on increasing. 
Help yourself and you wiil help oth- 
ers.” 

The annual election resulted in the 
choice of the following officers for the 
ensuing year: 

President—W. H. 
wood, Texas. 

First Vice-President—A. Nevin Pomeroy, Re 
publican, Chambersburg, Pa. 

Second Vice-President—R. E. Dowdell, Advo- 
cate, Artesian, S. D. 

Third Vice-President—Fred P. Hall, Journal, 
Jamestown, N. Y. 

Corresponding Secretary—W. F. 
porter, Waterloo, Iowa. 

Recording Secretary—R. H. 
crat, Athens, Ala. : be 

Treasurer—Will Curtiss, Star-Courier, Kewa- 
nee, Ill. 

Custodian—C. F. Lehmann, Herald, Halletts 
ville, Texas. 

At the close of the convention the 


Hayes, Bulletin, Brown- 


Parrott, Re 


Walker, Demo- 


editors left on a two weeks trip 
through the West. 
The members of the Milwaukee 


Press Club were guests of Gen. Louis 
Auer at his beautiful resort on Pe- 
waukee Lake on a recent Sunday. The 
General gave them a jolly time and 
a dinner that was “a corker.” 


John C. Lawrence, president of the 
Alabama Press Association, in ac- 
cordance with a resolution adopted 
at its recent convention, has divided 
the State into five districts and ap- 
pointed a vice president to look after 
the interests of the association in 
each one. 


The National Association of News- 
dealers at their annual meeting held 
in Philadelphia last week adopted a 
resolution urging the members to 
create public sentiment in favor of the 
removal of the tariff from wood pulp 
and other commodities entering into 
the manufacture of white paper. 

Another resolution condemning the 
action of magazines and other publi- 
cations clubbing together and offering 
cut rates as a premium and which 
also denounces the practice of charg- 
ing higher wholesale rates for the 
publications in certain cities than in 
adjoining towns, received the un- 
animous vote of the convention. 
Samuel Stratton of Paterson, N. J., 
was re-elected president. 


The Washington State Fair Asso- 
ciation has designated September 8 
as editors’ day. 


Members of the New Jersey Editor- 
ial Association will hold a clambake 
at Pleasure Bay, Sept. 1. 


The annual meeting and outing of 
the Suffolk County (N. Y.) Editorial 
Association will be held at Greenport, 
i. 5s ets: 





Fish Story From Florida. 

Col. Arthur P. Jordan, editor of the 
Punta Gorda Herald, is the only man 
in all Florida whose fish stories are 
all absolutely true, and yet they are 
so marvelous that whenever one of 
them appears in print the ghost of 
Miinchhausen flees to some dark cor- 
ner and hides its face in shame. The 
colonel’s latest is a graphic story of 
the antics of the sawfish of the Char- 


lotte Harbor region. Taking ad- 
vantage of his knowledge of the 
habits of the fish, a fellow down 


there suspended a number of pine logs 
at the end of the wharf. The saw- 
fish at once got busy with their saws 
and soon the logs were cut up and 
ready to market—and the sawfish are 
still sawing. — Jacksonville, (Fla.) 
Times-Union. 
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TWENTY-TWO DAYS IN CANOE. 


Daring Voyage of Mr. and Mrs. H. A. 
Wise Wood to New Brunswick. 
Henry A. Wise Wood, inventor ot 

the Autoplate, and Mrs. Wood, Aug. 

17 completed one of the most remark- 

able voyages in the history of canoe- 

ing. 

The two left Gloucester, Mass., 
twenty-two days before in the Patsy 
Green, a frail little craft of zanvas 
and cedar, with bulkheads of heavy 
paper, flying the flag of the New York 
Yacht Club After battling with 
boisterous winds, tricky currents, 
heavy fogs and powerful tides of the 
3ay of Funday, the little craft ar- 
rived in safety at Sackville, N. B. 

The Patsy Green is sixteen feet 
long, three and a half beam with a 
depth of twelve inches and a draught 
of five inches and a half. It is in 
such a craft that Mr. and Mrs. Wood 
have braved storms and heavy seas, 
weathered treacherous squalls, while 
schooners and larger vessels have 
sailed under close-reefed sails or 
sought harbors. 

“Our trip,” said Mr. Wood, “has 
demonstrated what I have long be- 
lieved—that the canoe may be made 
a seagoing craft. Last year Mrs. 
Wood and I made the trip from New 
York to Gloucester in twenty-eight 
days, so you see the canoe journey 
from New York to Sackville is one 
of but fifty days.” 





ONE HUNDRED YEARS OLD. 


Washington (Pa.) Reporter Cele- 
brates its Centennial. 

The Washington (Pa.) Reporter on 
Saturday, Aug. 15, celebrated its cen- 
tennial by publishing a 72 page issue 
devoted to the history of the paper, 
the town and its many business activ- 
ities. As there are only sixty news- 
papers in the United States that have 
survived a hundred years the pub- 
lishers of the Reporter are to be con- 
gratulated upon its long and honor- 
able career. 





MINOR H. DAY. 


Among the other features of this 
special number are a reproduction of 
the first issue and a picture and 
sketch of William Sample, its founder 
and editor. None of the articles are 
more interesting than the one devoted 
to the career of the Reporter itself. 

The entire issue reflects credit upon 
Minor. H. Day, the _ city editor, 
Emmet A. Bristor, the manager, and 
George E. McCaskey, the advertis- 
ing manager, and their assistants. 

That the merchants and manufactu- 
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rers of Washington appreciate the 
Reporter is shown by the fact that 
they contributed 4,379 inches of ad- 
vertising to its columns. 





Knocked Out by Floods. 


Augusta, Ga., was inundated by 
floods this week, and business was 
entirely suspended. Broad street was 
a raging torrent. The Savannah river 
overflowed its banks, and a greater 
part of the city is five-feet under 
water. The Augusta Evening Herald, 
and the Chronicle, a morning paper, 
were unable to publish their regular 
issues. 





Business Good in Anderson. 

G. P. Browne, publisher of the An- 
derson (S. C.) Daily Mail, was a 
caller at the officer of the Eprtor AnpD 
PUBLISHER this Mr. Browne 
says that business in the South is 
looking up. Although Anderson has 
a population of only 12,000, the Mail 
has a circulation of 2,200. 


week. 





Davenport Helps Turkish Minister. 
The New York World on Tuesday 
printed an article in which it was as- 


serted that Mehmed Ali Bey, the 
deposed Turkish Minister at Wash- 
ington, was obliged to leave with 


Homer Davenport, the cartoonist, his 
prize Arabian steed in order to get 
enough money with which to leave 
America. 





Press Club Plans Changed. 


Ernest Greene, architect, has filed 
substitute plans for the proposed 
clubhouse of the New York Press 


Club at Spruce and William sts. in 
that city, providing for a nine story 
structure instead of a ten story build- 
ing, as at first projected. The esti- 
mated cost remains as originaily at 
$100,000. 





Bees Stop a Press. 

A swarm of bees stopped press 
work at the Orange (N. J.) Adver- 
tiser office one day last week. The 
windows: of the press room had been 
raised to allow of ventilation, and 
when the bees entered the men 
promptly took a run ior the street. 
After a long wait the bees departed 
and work was resumed. 





A Trip on the Lakes. 

The journey between Detroit and 
Buffalo on the luxurious D. & B. Line 
steamers, is the most delightful fresh- 
water trip in America. The cabins of 
these boats are furnished elegantly, 
the state rooms are comfortable and 
the service is the best. Then remem- 
ber, the fare is three dollars less 
than the all-rail fare. Send two cent 
stamp for folder and Great Lakes 
map. 

Address, Detroit & Buffalo Steam- 
boat Co., 2 Wayne St., Detroit, Mich. 
—Adv. 








Has a Business PULL 


In the great industrial center embracing 
Western Pennsylvania, West Virginia and 
Eastern Ohio with a population of over 
2,500,000. 


The Pittsburg 
Dispatch 


reaches the largest number of homes and 
is read by the men and women who com- 
prise the purchasing power of the wealthy 
district. Advertisements in the DISPATCH 
INSURE prompt RETURNS. 
SpectaL REPRESENTATIVES: 

Wa trace G. Brooxs, Horace M. Forp, 

225 Fifth Ave., Marquette Bldg., 
New Yor! icago. 
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NATURE ADVERTISES 


HERBERT MYRICK CALLS AT- 
TENTION TO UNIVERSAL 
PUBLICITY LAW. 





Importance of Telling the Truth in 
Trade Messages—One Concern that 
Turns Down $100,000 Worth of 
Objectionable Advertising—Growth 
of Mail Order Business—Abolition 
of Free Passes a Benefit. 


Herbert Myrick, president of the 
Orange Judd Co. and the Phelps Pub- 


lishing Co., of Springfield, Mass., 
delivered an interesting address on 
“Advertising a Natural Law” before 


the National 
ing Clubs at 


Association of Advertis- 
Kansas City, August 26. 

After quoting the scriptural asser- 
tion, “The heavens declare the glory 
of God, and the firmament showeth 
His handiwork,” Mr. Myrick said: 

All Nature advertises all the time. This 
sublime newspaper has no preferred positions. 
Each hour, nay, every minute, presents a new 
edition of Nature's pages. Every line therein 
advertises its appeal. 

The only sheet that fully meets the advertis- 


ing departme nt’s ideal of ‘‘all advs. all the 
time, ” is the Book of Nature! It requires no 
‘pure reading to carry the advs.;” it is not 


excluded from the universal mails because it is 
all “‘advs.” The advertisements of Nature do 
not masquerade as reading 3 
Editor is such because He is a Great Advertis- 
er. There is no conflict of opinion or authority 
between the editor and advertiser in Nature’s 
magazine—they co-operate so closely that they 
become as one in their efforts to make the book 
pay—that is, to serve the president of the uni- 
verse, 

The flower advertises its beauty to attract 
the insect that carries the pollen which ferti- 
lizes it. The very bloom on fruit is an adver- 





tisement for a specific purpose. Like plants, 
animals and insects advertise to the opposite 
sex, primarily for reproduction. The lower 


forms of life reproduce by division in response 
to Nature’s impulse or advertisement. 


TELL THE TRUTH IN ADVERTISING. 

Nothing is more widely advertised than right 
and wrong. The world teems with humans 
whose very existence is a scarehead advertise- 
ment that all others should avoid their sins. 
The happiness and health, contentment and 
satisfaction, that come to those who have over- 
come the negative influences with positive 
forces, are likewise advertised in the pages of 
the living and the dead. Your headache ad- 
vertises an abuse, usually of the ailmentary 
tract, which is best answered, not by drugs, 
but by common sense in diet and life. The 
world is full of advertisements against igno- 
rance—flaring signboards that point the path 
to knowledge and truth, 

So it is that the advertiser must earn the 
good will of his clients. It cannot be bought. 
It is the most precious asset of any advertiser 
—this good ‘will or confidence toward him or 
his goods entertained by the public. No one 
but Fimself can permanently rob an advertiser 
of his goods will, just as only the individ- 
ual can really destroy his own character. 


FAKE SCHEMES DON’T PULL. 


Advertisers and advertising agents are realiz- 
ing this fact more and more. Fake schemes 
and get-rich-quick devices no longer “pull” as 
they did formerly. It is straight, honest, legiti- 
mate methods, intelligently advertised and per- 
sisted in, that bring the surest and steadiest re- 
| that establish a business which will en- 
dure. 


“Do as you. would be done by” is the 
golden rule of modern advertising. It is 
being more widely practiced and is making 


more converts to-day than in all the centuries 
since this doctrine was originated by the earliest 
wise men or advertised by the Nazarene. Why? 
Because it pays—pays in cash, happiness, self- 
satisfaction. 

The agricultural press many years ago led 





SAN ANTONIO 
GAZETTE 


The Gazette has declared a 20% 
dividend for its last fiscal year. 

For the months of May and June, 52 
days, it carried MORE FOREIGN, 
MORE LOCAL, and MORE TOTAL 
business than any other paper. 

It carried 24,472 lines MORE FOR- 
EIGN than the Light, and 44,212 lines 
more foreign than the morning paper, 
The Gazette’s local rate is much higher 
than that of the Light. 


All Foreign Business handled direct by 
F. J. STUART, Bus. Mgr. 
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off in establishing the principle that only re- 
liable advertisements should be admitted. 
Orange Judd instituted the idea in the Ameri- 
can Agriculturist more than fifty years ago, 
was later warmly seconded by the good Wilmer 
Atkinson in the Farm Journal, and in more re- 
cent years, a number of other agricultural pa- 
pers have imitated these excellent examples. 
MONEY SACRIFICED TO PRINCIPLE. 


It takes nerve and costs money to exclude 
not only medical advertising, but the raft of 
other advertising, which by many is considered 
legitimate, but which, according to our code, is 
more or less objectionable. I know that the 
Crises Judd weeklies, including also the semi- 
monthly Farm and Home, and the magazine 
Good Housekeeping, issued by the Phelps Pub- 
lishing Co., sacrifice over $100,000 cash each 
year by re fusing medical advertising and other 
objectionable business. 

Sometimes it would seem that legitimate ad- 
vertisers do not fully realize such sacrifice. 
the whole, however, I am satisfied that there is 
a great and growing appreciation among legiti- 
mate advertisers of the fact that periodicals 
which exclude medical and other objectionable 
advertisements are pretty sure to yield larger 
returns than papers which are not so careful 
in this respect. 

EVEN THE MAIL ORDER JOURNALS 

have felt the impulse of progress. Some of 
them have long been a disgrace to journalism 
and a fraud upon the postoffice. 
survive the government’s present drastic efforts 
to bring this class of papers into a legitimate 
province will reap the reward that merit inevit- 
ably wins. 

In spite of the monopoly of the express com- 
panies and other enemies of the postal service, 
in spite even of the conservatism and red tape 
that still retards some features of the post- 
office department, it may be laid down here as 
a mighty truth that doing business by mail is 
just in its infancy. The dealing of producer 
directly with consumer has only begun. Farm 
and factory will supply the wants of consumers 
direct in greater and greater volume. 

Co-operation between the patrons of local 
stores and the factories which supply stores, 
reorganization of old or present methods in 
trade, the substitution of cash dealings for long 
time credits, electric railways and_ telephone, 
better postal service and rural delivery, the 
motor post-coach for providing rural communi- 
ties with conveniences of mail, express and pas- 
senger transportation as rapidly as good roads 
warrant this innovation, the wonderful revolu- 
tion in education whereby the public schools 
will tend to direct our youth back to the land 
instead of away from it, the marvelous power 
of advertising when rightly done—all these 
considerations will eventually foster a develop- 


On | 


ment of the postoffice to an extent not yet even 
dreamed of. 
FREEDOM OF PRESS NECESSARY. 

Editor, advertiser, manufacturer, merchant, 
postoffice, are indissolubly linked for economic 
good or ill. Above all economic or business 
considerations, however, loom both the freedom 
of the press and the duty of the press, as the 
sheet-anchor of this republic. The press is now 
aroused to its responsibility. There is less edi- 
torially servility to selfish interests or to those 
in political or financial power. 

The abolition of the free pass on interstate 
railroads has done something for the freedom 
of the press. It has emphasized the sharp line 
between editorial columns and _ advertising 
space. Let the editor pay for his transporta- 
tion, or whatever else he needs; let the railroad 
pay for its advertising just as merchants and 
manufacturers pay for their advertising. 

GOVERNMENT INTERFERENCE. 


Let the government keep its hands off from 


| both press and public, save to the extent of 


| this principle, 


adequately serving all alike through the post- 
office, with due precautions to insure that busi- 
ness shall be so transacted through the mails 
that sellers shall “‘state what they sell and sell 
what they state,” and buyers shall pay for all 
purchases that comply with this honest rule. 
Court review of postal rulings. Essential to 
necessary to this larger develop- 


| ment of the press, of the postoffice, and of the 
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advertiser, 


is it that congress provide an im- 
partial! 


tribunal to which any editor or pub- 


| lisher may easily, quickly and inexpensively ap- 


peal, with assurance of speedy judgment, when- 
ever he feels that any ruling of the postoffice 
department is unjust to him. 





A Point of Agreement. 

Two men met in front of a hotel 
one day and fell into a political dis- 
cussion. They were ordinary, every- 
day sort of men, but one of them had 


| a remarkable flow of polysyllabic lan- 


guage. He talked half an hour, 
his companion listened in a doze. 

“And now,” the speaker pompously 
continued, “perhaps you will coincide 
with me?” 

The other’s face brightened up. 
“Why, yes, thanks, old man,” he an- 
swered heartily, moving toward the 
barroom door, “don’t care if I do.” 


and 
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SHUT OUT OF SECOND CLASS. 


Bennett Declares His Papers Were 
Excluded Unjustly. 

Frank P. Bennett, president of the 
company bearing his name which pub- 
lishes the American’ Wool and Cotton 
Reporter and the National Live Stock 
Bulletin, has sent notices to all sub- 
scribers to the latter publication in- 
forming them that it has been de- 
prived of the second-class mail privi- 
lege by Postmaster-General Meyer. 

He says this action of the Post Of- 
fice Department is in retaliation for 
the Live Stock Bulletin’s criticism of 
President Roosevelt and Gifford Pin- 
chot, the government forester. 

The reasons given by the Post Of- 
fice Department for withdrawing the 
mail privilege were that the paper had 


no known office of publication, and 
that its subscription list was not 
genuine. 





MIDGET NEWSDEALER QUITS. 





Owns a Business Block and Is Ready 
to Marry a Nice Girl. 

Henry T. Benoit, the midget news- 
dealer of Fisherville, Mass., who has 
sold the Boston Herald in that vicin- 
ity for the last twelve years, and who 
is one of the best known characters 
of that town, has sold out to Eli Le- 


maire and has retired from active 
business. 
Mr. Benoit is 30 years old, weighs 


50 pounds, and claims the distinction 
of being the smallest voter in the 
State. He is a staunch Republican in 
politics, and never misses an oppor- 
tunity to cast his vote in town, State 
or national elections. 

He is unmarried, but is willing to 
join the ranks of the benedicts, and 
says he has a bank account of suffi- 
cient size to support some nice girl 
in comfort for the remainder of her 
life. 

Benoit bought a piece of land at 
the corner of Cross and Main streets 
about three years ago and built a 
business block, in which he opened a 
store. He worked hard and late, and 
made many friends by the pluck and 
industry he displayed. He will con- 
tinue to live in Fisherville among his 
friends, and says he now intends to 
start in enjoying some of the pro- 
ceeds of his early thrift. 





BRIEF ITEMS OF NEWS. 


Grant Steele, editor of the Brecken- 
ridge (Mich.) Clarion, has been ar- 
rested on a charge of embezzlement 
preferred by the local lodge of the 
Woodmen of America of which he is 
treasurer. 





The New Orleans States on August 
12 entertained its carriers at dinner 
at the St. Charles Hotel. The menu 
card consisted of a minature repro- 
duction of the two outside pages of 
its issue of August 5. 








The WANTS ADS Tell the 
Story in Philadelphia 


The Morgen Gazette, the great 
German daily of the city, is a 
leader in this class of advertis- 
ing. Together with the Eve- 
ning Demokrat, recently pur- 
chased, the Gazette offers an 
exceptional oportunity to ad- 
vertisers. Send for. rates and 
further information. 








Examined by the Association of Amer- 
ican Advertisers. 
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A NEWSPAPER CAMPAIGN. 

The presidential campaign of 1908 
will be unlike that of any other year 
in the history of the republic. Neither 
of the great parties is in a position 
to spend as much money as formerly. 
The scandals that have grown out of 
the raising of funds in the past have 
resulted in the passing of laws that 
have cut off contributions from the 
chief sources of supply—office-holders 
and corporations. 

Therefore the party managers have 
been obliged to appeal to the people 
for the sinews of war. Thus far the 
has not been sufficiently 
to pay the office 
of the national committees. 


response 
generous expenses 

To run a presidential campaign on 
a shoe string is a new experience for 
the That they not 
wildly jubilant over the situation is 
not surprising, but that they are not 


managers. are 


lisheartened shows that they expect 

» pull through somehow. 

A campaign without torchlight pa- 
rades, without meet- 
ings, and without an army of speakers 
marching through the land, will be a 
novelty. The political grafters won't 
like it a bit. The wiseacres who 
meet at the country grocery store to 


monster mass 


discuss state and national politics will 
be disgusted. Their assertion that the 
country is going to the dogs will be 
received by many with nods of ap- 
proval. 

This year a 
scheme is to be tried by both parties. 
All of the energies of the national 
committees are to be devoted to 
newspaper exploitation of the candi- 
dates and the they rep- 
resent. They have concluded, that as 
every intelligent voter in America 
reads the newspapers the best way to 
men is through their 


new and up-to-date 


principles 


influence col- 
ummns. 

Hence those who have charge of 
the campaign now engaged in 
organizing corps of writers who will 
prepare for the press editorials, ar- 
ticles, poems, and news stories on 
political subjects, which will be sent 
daily to all the papers that will con- 
sent to print them. The brightest and 
most experienced journalists are td be 
employed. Special cartoons drawn 
by the best artists are to be furnished 
free. Even Mr. Bryan has consented 
to write signed editorials for Demo- 
cratic newspapers. 

From the foregoing it will be seen 
that the public is to be furnished with 
all the campaign material that it can 
absorb. It will reach the very men 
whose votes are wanted, and in such 


are 





a form that it can be readily assimi- 
lated. 

The newspapers don’t need to 
paid for printing much of the politi- 


be 


cal matter that will be furnished. 
They are glad to get it, because much 
of it possesses news interest. They 


know that their readers are desirous 
of following the course of the cam- 
paign and that the better service they 
give the stronger will be their posi- 
tion in the community. 

Although the national and State 
committees will spend little or no 
money in the business offices of the 
newspapers, candidates for important 
positions, Taft and 
Bryan, will use the advertising col- 
umns to a larger degree than ever be- 


except Messrs. 


fore. 





WHY LAWSON LAUGHS. 


When Thomas W. Lawson, of Bos- 
ton, laughs you may rest 
something unusual has happened. He 
has laughed solong and so loud the past 


assured 


week that the occupants of the ad- 
joining offices in the building where 
he is located complain that he makes 
so much noise they cannot attend to 
their own business. 

The cause of Mr. Lawson’s hilarity 
is the maner in which the gullible 
public has responded to his $150,000 
advertising campaign in behalf of Bay 
State Gas—‘National Stock,” he calls 
it. 

On previous occasions Mr. 
son has expressed his opinion of the 


Law- 


people who are influenced by his ad- 
vertisements in somewhat uncompli- 
mentary terms. He says they 
fools and that they make him laugh. 

In his recent preachments he has 
held up before the eyes of these small 
speculators something that shines like 
a gold brick. He has organized a 
scheme to beat the “system.” It is in 
the form of a discretionary pool. He 
offers to take your money and specu- 
late with it. If he is successful, your 
winnings, he asserts, will be large. If 
he loses of course you lose, too. 

As the result of his present cam- 
paign people have been tumbling over 
each other to get their money into his 


are 


‘ 





hands. And that is why Lawson 
laughs. 
The mid-summer issue of Sea- 


side Torch, a magazine published by 
M. W. and C. Pennypacker of Asbury 
Park, was devoted to a lengthy write- 
up of Long Branch, written by 
Publicity Director Bobbitt of that 
place. 
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LONDON JOURNALISM. 

Pomeroy Burton, of the Harmsworth 
Publications, Tells of Some of Its 
Chief Points of Difference From 
American—Police Do Not Help the 
Reporters— Papers Are National 
Rather Than Local. 


Pomeroy Burton, formerly manag- 
ing editor of the New York World, 
who two years ago was engaged by 
Sir Alfred Harmsworth to go to Lon- 
don and assume an important position 
on his publications, is in New York 
on business. He was accompanied on 
the voyage over by Wareham Smith, 
advertising manager of the Associat- 
ed Newspapers, which comprises the 
London Mail, the Evening News, the 
Weekly Dispatch, the Over Sea Mail, 
and a number of other publications; 
and Evelyn Wrench, manager of the 
Paris Mail. 

Mr. Burton, who is making the 
Lotos Club his headquarters while in 
the city, expects to sail for England 
on the Mauretania on Wednesday. 

In an interview with a representa- 
tive of THe Eprror AND PusLisHErR, Mr. 
Burton expressed himself as being de- 
lighted with London and with Eng- 
lish journalism. He is so well satis- 
fied with his position and business as- 
sociates that he has no intention of re- 
turning to the United States to live. 

When asked to give some of his 


impressions of newspaper business 
abroad, he said: 
“There are several things about 


English journalism that deeply impress 
the American newspaper man when he 
takes up his residence in London. In 
the first place he must discard many 
of the ideas he has acquired in this 
country in regard to the conduct of 
daily papers because they are not 
practicable over there. 

“The United States is a great coun- 
try and the large cities are far apart. 
Hence the newspapers here are local 
instead of national. Each circulates 
in its own zone. For instance, the 
New York papers reach a constitu- 
ency of say 15,000,000 people. With- 
in the zone in which these reside the 
New York papers are held in high re- 
gard. 

“Naturally, the news events occur- 
ring in this district are given great 
prominence. The people are more 
anxious to know what their neighbors 
are doing than they are to read about 
things that happen thousands of miles 
away. 

“New York papers do not circulate ex- 
tensively much influence in Chicago be- 
cause they are a day old when they get 
there. Hence the Chicago papers 
dealing with the news within their zone 
are the only ones the people of that 
city care to read, 

“In England the situation is entirely 
different. There are no long distances 
to interfere with the circulation of the 
London papers. Every day the latter 
can reach a constituency of 40,000,- 
000 people. Hence the newspapers are 
cosmopolitan instead of local in char- 
acter. Then, too, the Continent is 
only a few hours’ distant and the 
news is quickly gathered. 

“The English public wants to know 
what has happened. It does not care 
for speculations, for colored or exag- 
gerated news stories. It wants its 
news straight. In America the peo- 
ple read the newspapers to be 
amused, thrilled and entertained, and 
the editors try to give them what they 
want. 





“News is harder to get in London 
than in New York. Over there the 
police do not help the newspapers. No 
information concerning great crimes 
is given out when they occur. If you 
publish any of the important facts 
you are liable to arrest for interfering 
with the work of the police. 

“There is a broader ‘basis of good 
faith in the presentation of news. 
When an article appears in a London 
newspaper you can rely upon the ac- 
curacy of the statements it contains. 
The public will not stand for mis- 
statement of facts or misleading ar- 
ticles. The newspaper that errs in 
this direction suffers for it for a long 
time afterward.” 





NEWSPAPER STAFF NEWS. 

Col. N. F. Thompson, editor of the 
Chattanooga Tradesman, has resigned 
for the purpose of engaging in the 
real estate business. 


D. J. Colbert, of the Corning (N. 
Y.) Leader, has joined the staff of the 
Elmira Daily Advertiser. 


Jeff L. Davis has resigned the ed- 
torship of the Quincy (Fla.) Journal 
to become editor and manager of the 
Quitman (Ga.) Advertiser. 


Thomas C. Hill, for five years on 
the editorial staff of the Philadelphia 
Record, has joined the staff of the 
Philadelphia Buletin. 


Frank L. Bellinger, who resigned 
from the Jackson (Miss.) News sev- 
eral months ago because of ill health 
and went to Texas, has purchased an 
interest in Southwestern Opportuni- 
ties, published at El Paso. 


Ernest F. Poddington, formerly 
employed on the New York Tines, 
New York Evening Post, and che 
Brooklyn Eagle, has succeeded 
George Gilbert as managing editor of 
the Binghamton (N. Y.) Press. Mr. 
Gilbert goes to Ithaca. Previous to 
his departure he was presented with 
a gold mounted pipe, a steel fishing 
rod and a box of cigars 


George W. S. James, youngest son 
of Mr. A. James, has been admitted 
as a partner in the James Publishing 
House, publishers of the New Bed- 
ford (Mass.) Statesman, and has been 
made advertising manager. 


Hilliard Bunce, telegraph and ed- 
itorial writer of the Raleigh (N. C.) 
Evening Times, has resigned. A. L. 
Fletcher has succeeded S. H. Farabee 
as city editor of the Times. 


John Connelly, of the Elmira Ad- 
vertiser, is now on the mechanical 
staff of the New York Tribune. 


Frederick E. Foster, the editor of 
the Wayne County Journal, published 
at Palmyra, N. Y., has resigned his 
position to accept one in the same 
line at Lockport, N. Y. 





Gains of the Buffalo News. 

The publishers of the Buffalo Even- 
ing News state that during the first 
seven months of 1908 they carried al- 
most 10,000 columns of paid advertis 
ing; about 2,500 of this was paid 
classified advertising. The News 
shows a gain of 2,000 columns of paid 
display advertising over its nearest 
competitor. 





Moses Frehlich, a poor newsdealer 
of Philadelphia, through the death of 
his grandfather in Russia has become 
heir to an estate in that country val- 
ued at $180,000. 
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PERSONAL. 


Frank A. Munsey, owner of Mun- 
seys Magazine and publisher of 
newspapers in Washington, Baltimore, 
Philadelphia and Boston, arrived in 
New York on Tuesday from his»sum- 


mer vacation abroad. 


Sir Alfred Harmsworth, the Lon- 
don newspaper publisher, will visit the 
United States in October. 


F. A. Walker, managing editor of 
the Boston Journal, has presented a 
memorial window to the Methodist 
Church of East Rochester, N. H., in 
honor of his father and mother, Mr. 
and Mrs. James Walker, who were 
members of the church. 


George Sylvester Viereck, dramatic 
editor of Current Literature, is one 
of the authors of the new play “The 
Vampire,” which has been accepted 
by the Shuberts. 


George H. Maxwell, editor of the 
Salesman, of Chicago, delivered an 
address on “The Future of Our Na- 
tion,” illustrated by  stereopticon 
slides, in Detroit last week. 


Edmund Crosby, dramatic editor of 
the Boston Post, has returned home 
from a visit to Russia. 


Robert J. Mooney, managing editor 
of the Chicago Inter-Ocean, is spend- 
ing his vacation at Sheepshead Bay, 
New York. 

Howard C. Story, advertising man- 
ager of the Philadelphia German Daily 
Gazette, was in New York on Tues- 
day. Mr. Story is considered one of 
the best advertising men in the Quak- 
er City. 





Harry Spencer, Brooklyn repre- 
sentative of the New York Times, 
and Mrs. Spencer are at Lake George. 


Joseph A. Scranton, editor of the 
Scranton (Pa.) Republican, is ser- 
iously ill at Atlantic City. 


Robert Edward Kerby, Sunday edi- 
tor of the Syracuse Herald, and Miss 
Francis Sprague Cory of that city 
were married last week. They will 
spend their honeymoon in the Adi- 
rondacks. 


Charles G. Ross, of the St. Louis 
Republic, has been appointed assist- 
ant to Walter Williams, who will 
have charge of the Course in Journal- 
ism at the Missouri State University. 


The date of the marriage of J. 
Stewart Wiley, city editor of the Pine 
Bluff (Ark.) Daily Commercial, and 
Miss Carmichael of Monticello has 
been fixed for Sept. 9. 


James Crawford, formerly a popular 
newspaper writer of San Francisco, 
is now a successful playright. His 
latest piece, a farce, “Mutlesburg Life 
Insurance,” was produced recently at 
the Belasco Theatre in Los Angeles. 


Joseph Travis, a newspaper man, 
formerly of Portland and San Fran- 
cisco, has been appointed general as- 
sistant to Dr. George Mark, one of 
the commissioners of the Chinese re- 
ception commission appointed to wel- 
come the American battleship fleet on 
its arrival at Amoy, China, next Octo- 
ber. 


Howard S. Williams, formerly em- 
ployed on a Birmingham, Ala., daily 
and now owner of a paper at Torreon, 
Coahuila, Mexico, is visiting friends 
in Mississippi. 





A reception was given in honor of 
Herman Ridder at the Democratic 











Club in Los Angeles during his re- 
cent visit to that city. 


Eugene K. Bird, editor and pub- 
lisher of the Hackensack (N. J.) Re- 
publican, has just entered upon the 
fifty-first year of continuous service 
in the newspaper business. 


S. K. Friedman, of the Chinese 
Daily News of San Francisco, has ar- 
rived home from a trip to the Orient. 
He declares that Japan is ripe for a 
revolt. 


John F. McNamee, a newspaper 
man of Ocean City, N. J., and Miss 
Emily Coneys, of Philadelphia, were 
married in Atlantic City on Friday. 


Gideon B. Thompson, state editor 
of the Indianapolis News, became 
unconscious while working at his 


desk on Thursday, and remained in 
that condition for some time. Over- 
work and dyspepsia were the cause of 
the attack. 


Richard Brownlee, editor of the 
Taloga (Okla.) Times, has been nomi- 
nated for the state legislature on the 
Republican ticket. 


W. G. Miller, of the Washington 
Bureau of the United Press Associa- 
tion, who has been ill with typhoid 
fever for many weeks is able to attend 
to business once more. This week he 
visited New York in search of politi- 
cal news. Mr. Miller is looking well 
and is being congratulated by his 
friends on his recovery. 





F. Lueders, editor of the Waco 
(Tex.) German Post, takes an active 
interest in the work of the Texas Ger- 
man Emigrant Association, and re- 
cently attended a meeting of the as- 
sociation held in Galveston. 


George F. Swift, editor of the Cal- 
houn (Ky.) Star, is reported to be in- 
terested in a plan to build a traction 
line from Bowling Green, Ky., via 
Calhoun to Evansville, Ind. 


George Baxter, editor of the Boyne 
City (Mich.) Citizen, was seriously 
hurt last week in a railway crossing 
accident. It is believed that he can- 
not recover from his injuries. 


Ira W. Hayes, publisher of the 
Hagerstown (Md.) Evening Globe, 
who was taken ill several weeks ago 
in Chicago while he and his wife were 
on the way to the Pacific coast on a 
pleasure trip, and who underwent an 
operation, has arrived home. 


Arthur E. Bailey, a well known 
newspaper man of Louisville, Ky., and 
Mrs. Bailey, are at Atlantic City. 


John W. McConnell, of the Wall 
Street Journal, is spending his vaca- 
tion at Greenville, Conn. 


Charles B. Douglass, editor of the 
Muskogee (Okla.) Phoenix, is visiting 
friends in Bay City, Mich. 





HIS DOG SOLD NEWSPAPERS. 


One-Legged Dealer Finds a Helper 
in a Four-Footed Pet. 


Charles A. Smith who died in 
Hackettstown, N. J., last week was 
formerly a newsdealer in Boston. 
Smith lost one of his legs in a rail- 
way. accident. 

One day a sailor who had returned 
from Porto Rico sold him a finely 
marked, intelligent dog. Smith named 
it Troubles, and started to train it. 
The animal was taught to carry a 
newspaper in its mouth in front of the 





newsstand. After a customer had 
taken the newspaper the. animal 
waited until the money was deposited 
in a small knapsack on the back of the 
dog. The animal proved a great at- 
traction and drew many customers. 
Troubles went to many country fairs 
and carried on the business success- 
fully. 





EDITOR CONTROLS AD. SPACE. 


You Cannot Use it to Attack Him 
in Any Wiy. 

That an advertiser cannot use space 
purchased in a paper for attacks on 
the editor is the decision of Judge 
J. H. Lamont in the Saskatchewan 
Canada, supreme court. 

The case was that of an advertiser 
in the Saskatoon Phoenix. Having 
contracted for advertising space in the 
Phoenix, published by the defendant, 
J. A. Aiken, Lachance endeavored to 
use this space for the publication of 
attacks upon Aiken. This, upon the 
plea that, having purchased such 
space in the Phoenix, he was entitled 
to make whatever use he pleased of it. 
This Aiken objected to, and a supreme 
court case was the upshot. 

The decision of the judge is that 
the publisher of the Phoenix is under 
no obligation to publish matter at- 
tacking himself in the space he kad 
sold for advertising purposes. 





OBITUARY NOTES. 


E. Lynn Lewis, associate editor of 
the Buffalo Times, died August 21 af- 
ter a week’s illness. Mr. Lewis, who 
was 47 years of age, was well known 
throughout the State as an able jour- 
nalist. He had worked on papers in 
Oneida, Rome, Utica, Syracuse and 
Niagara Falls. 








Lott H. Becker, formerly editor and 
proprietor of the Wyoming County 
Advocate of Attica, N. Y., died sud- 
denly at his summer cottage at Silver 
Lake Wednesday. 


Col. William Walker, for thirty 
years an editorial writer on the New 
Orleans Picayune, and at one time its 
editor in chief, died at Brandon, Miss., 
August 20. 


. Mrs. Elizabeth S. Bladen, widely 
known as a magazine and newspaper 
writer, died in Philadelphia, Aug. 20. 





Marion Smith, advertising manager 
of Dey Brothers & Co., Syracuse, is 
dead. He was at one time counsel for 
the Gunning System, of Chicago. 


Frank Reynolds Huff, publisher of 
the East Ender at Pittsburg, Pa., died 
last week. Mr. Huff had been in poor 
health for,some time. 








Gustav Adolf Ebmeyer, chief editor 
of the Lincoln (Neb.) Freie-Presse, 
formerly of Chicago, Milwaukee and 
Rochester, N. Y., died at his home in 
Lincoln Aug. 12. 











$15 000.0 buys owner’s equity in 
5 . eastern daily near New 


York City. Annual volume of business 
$50,000.00. City of 60,000. Proposition No. 
426. 


$3 400 0 buys Massachusetts weekly 
' ' having annual business of 


$5,000.00 and returning owner $1,500.00 
annually as return for personal effort and 
investment. Proposition No. 427. 


c.M. PALMER 
Newspaper Broker 
277 BROADWAY, NEW YORK 














SITUATIONS WANTED. 





Advertisements under this classification wil 
cost One Cent Per Word. 





TEN YEARS’ EXPERIENCE 


As a writer, editor, proofreader. Educated, 
young. Want place on non-technical weekly 
or monthly with chance to invest if mutually 
satisfactory. Address “Accurate,” care THE 
EDITOR AND PUBLISHER. 





BUSINESS OR ADVERTISING 
MANAGER 


With a clean record; capable, energetic and a 
business getter. Writes ads. and plans adver- 
tising campaigns with great success. Not out 
of a job; want to better myself, and get a 
change of climate for health of wife. Can 
prove ability as a business producer, and am 
thoroughly familiar with every detail of news- 
paper work. Fifteen years’ advertising ex- 
perience. References the highest, including 
present employer. A reasonable salary and a 
share of the increased profit that I bring you. 
I can also furnish a high class managing or 
city editor, college education, forcible writer 
with years of actual newspaper work to back 
him. Can arrange to make change October rst. 
Address “Hustler,’”’ care of The Editor and 
Publisher. 


HELP WANTED, 


WANTED: 


A FIRST-CLASS news editor as head of the 
desk in afternoon newspaper, large eastern 
city; six editions daily. Must have experience, 
judgment. Only a temperate man of ambition 
who can make the most of a good opportunity, 
need apply. Address “Metropolitan,” c/o 
Tue Eprror anD PuBLISHER. 











ADVERTISING MEDIA, — 





NEW YORK. 
BUFFALO EVENING NEWS 


with over 94,000 circulation, is the only Want 
medium in Buffalo, and the stron it Want 
=— in the State, outside of York 
ity. 





cw 





WISCONSIN. 





THE EVENING WISCONSIN, 
Milwaukee. 


By the Evening Wisconsin Company. 
Daily average for 1907, 28,082. 





WASHINGTON. 





THE DAILY TIMES. 
AND THE SUNDAY TIMES. 
SEATTLE, WASHINGTON. 

Brings best results for money spent for adver- 
tising in the Pacific Northwest. Published even- 
ings and Sunday morning. 

Classified ads. 10 cts. a line Daily, 15 cts. a 
line Sunday. Six words in a line nonpareil. 





COMICS, NEWS FEATURES, 
FICTION 


Why Not Build Up Your Saturday After- 
noon Circulation? 





Features in matrice, plate or copy form 
at prices in conformity with conditions. 


WRITE US 
FEATURES PUBLISHING CO. 
140 WEST 42nd ST. 
NEW YORK 














PICTURES MAKE 
CIRCULATION 
Daily Photograph Service—Biggest, Best, 


Cheapest. Weekly Matrix ice—Men, Women 
and Events. Sent on trial without charge. 


GEORGE GRANTHAM BAIN, 
32 Union Square, New York City. 








THE LOVEJOY CO., Established 1853. 
ELECTROTYPERS 

.and Manufacturers of Electrotype Machinery, 

444-446 Pearl Street NEW YORK 
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THE ADVERTISING WORLD. 





TIPS FOR BUSINESS MANAGERS. 

The Corporation, 
Chicago, are placing lines for 
the Troy Chemical Company. 


Long-Critchfield 
2,500 


The H. J. Heinz Company, Pitts- 
burg, is placing 3,000 lines in Ken- 
tucky papers through N. W. Ayer & 
Son, Philadelphia. 


The Chattanooga Medicine Com- 
pany is handling 10,000 lines renewal 
contracts through the Nelson Ches- 
man Agency’s Chattanooga office. 


Foster Milburn & Co., Buffalo, are 
making renewal contracts for 1,006 
inches in papers in which the rates 
remain the same as_ last year, 
through the E. P. Remington Agency, 
Pittsburg 


The J. W. Barber Agency, Boston, 
is placing twenty-six time orders for 
the A. J. Tower Company, Tower 
Brand Slickers. 


DuKelow & Walker, Boston, are 
handling orders in daily papers in 


which Thomas W. Lawson’s advertis- 
ing appears for F A. Tibbitts. 








The George Batten Agency, East 
Twenty-fourth street, New York, is 
placing the advertising of E. A. Mal- 
lory & Sons, Hats. 


The Eastern Advertising Agency, 
Flatiron Building, New York, is mak- 
ing contracts for the advertising of 
the Wilson Chemical Company. 








The Agency for Newspaper Adver- 
tising, 115 Broadway, New York, is 
using Sunday papers for the advertis- 
ing of the American-Europe Com- 
pany, 2145 Broadway, New York. 


The O. H. Blackman Agency, 10 
East Thirty-third street, New York, 
is using the larger city dailies for the 
advertising of the Albemarle Hotel. 


Frank Kiernan & Co., 156 Broad- 
way, New York, are placing 3,000 
lines for the Health Company, Ladies 
Health Syringe, 150 Nassau street, 
New York. 





The Matyas Water Company, Irv- 
ing Building, New York, is asking 
for rates on three inches e. o. d. for 
one year in newspapers generally. It 
is said that this business will be placed 
through some responsible agent. 


A. W. Erickson, 127 Duane street, 
New York, is figuring on an aggres- 
sive campaign in daily papers to ad- 
vertise New Skin. 


Lord & Thomas, Chicago, are 
handling 10,000 lines for the United 
Cigar Manufacturing Company, Con- 
tract Cigar, in Kansas papers, and 
asking for rates in the Southwest on 
this business. 








THE ITEM DOMINATES THE 
NEW ORLEANS FIELD 


TOTAL ADVERTISING FOR THE MONTH OF 
JULY: 
ITEM. - 


= ae 24,021 ins. 
SECOND PAPER....... 








10,745 ins. 
THIRD PAPER .... 17,918 ins. 
FOURTH PAPER .. 15,825 ins. 


The Item guarantees advertisers a 
larger total circulation than any other 
New Orleans paper, and a city circula- 
tion larger than any other two New 
Orleans papers combined. See report of 
the Association of American Advertisers. 


SMITH & BUDD 


FOREIGN ADVERTISING REPRESENTATIVES, 


Brunswick Bldg 3d Nat. Bank Bldg Tribune Bldg 
Chicago. 


New York. St. Louis. 

















H. Sumner Sternberg, 32 Union 
Square, New York, is using lowa 
papers for the advertising of Rosen- 
berg Bros. & Co., Clothing, Roches- 
ter, N. Y 


The H. & C. Bottle Manufactur- 
ing Company, 652 Broadway, New 
. ork, will use daily papers, it is said, 
in Noverber for the advertising of a 
new bottle on the order of the Ther- 
mos Bottle, which they are going to 
put on the market. 

The Swiss Federal Railroad, 
Fifth avenue, New York, 
some advertising through 
land Agency, Atlantic City. 


Jules P. Storm, 14 Vesey street, 
New York, is handling 3,000 lines in 
daily papers for the Union Watch 
Company. 


! 245 
is placing 
the Dor- 





The Bates Advertising Company, 
15 Spruce street, New York, is asking 
for rates on 114 inches for the Cloth- 
craft Clothing advertising. 


The J. T. Weatherald Agency, Bos- 
ton, is sending out 204 inches to be 
used within 26 weeks for Sloan’s Lini- 
ment advertising. 


The Pecos Land & Irrigation Com- 
pany, St. Louis, is sending out 14,000 
lines to Southwestern papers. 


Battle Creek Breakfast Food Com- 
pany, Battle Creek, Mich., is placing 
14,000 lines in Northwestern papers 


The Charles H. Fuller Agency, Chi- 
cago, will place the advertising of the 
Alabastine Company, Grand Rapids, 
Mich. 


The Ben Leven Agency, Chicago, 
will handle the advertising of the 
Malta Vita Pure Food Company, 
Battle Creek, Mich. 


Lord & Thomas, Chicago, are mak- 
ing 10,000 line contracts in New Eng- 
land dailies for the Austin Biscuit 
Company, Sunshine Crackers, Boston. 


The Morse Agency, West Thirty- 
fourth street, New York, hav2 secured 
an appropriation from Haviland & 
Co., Haviland China, Barclay street, 
New York. 


The advertising of the National Re- 
publican Committee has been equally 
divided between the Frank Presbrey 
Agncy, 7 West* Twenty-ninth street, 
and N. W. Ayer & Son, Philadelphia. 
So far as known at the present time 
the whole appropriation will be placed 
in magazines. 


Frank Seaman, West Thirty-second 
street, New York, will place the ad- 
vertising of the National Democratic 
Committee. 





NEWS OF THE AD. FIELD. 


M. C. Watson, special advertising 
representativés 34 West 33rd street, 
New York, has added the Port Huron 
(Mich.) Times, and the Lansing 
(Mich.) State Republican to his list 
of papers. 


The Topeka (Kas.) Ad. Club held 
a meeting on the roof garden of the 
National Hotel of that city Aug. 18, 
at which F. O. Lindemann, president 
of the Lindemann Co., spoke. 


The Ad Men’s Club of Sacramento 
is urging manufacturers of that city 
and others to stamp the words “Made 
in Sacramento” on their goods for the 
purpose of advertising the city. 








Louis W. Farwell, an advertisement 
writer of San Francisco, and Miss 
Nira Boynton, were married at Ala- 
meda, Cal., August 12. 

The Progressive Union, of New 
Orleans, recently distributed 25,000 
copies of a little leaflet entitled “Fifty 
Facts About New Orleans” for the 
purpose of calling public attention to 
the advantages of the city. 


In Kansas City this week is being 
held the fourth annual convention of 
the Associated Advertising Clubs of 
America. Herbert Myrick’s address, 
which he delivered on Wednesday, 
will be found elsewhere in this issue. 


Col. W. M. Day, of the Newspaper 
Supply Company, Cincinnati, was in 
New York this week on business con- 
nected with that concern. 


At the convention of the National 
Newsdealer Association held in Phila- 
delphia last week complaint was made 
that the ads of the publishers are not 
nearly as attractive as they might be. 





Joseph C. Fourmy, of the Houston 
(Tex.) Post, has resigned to take an 
active part in the Hunter Advertising 
Agency of that city in which he now 
has an interest. Hereafter the agency 
will be known as the Hunter & Four- 
my Agency. The Saturday Morning 
Bulletin is published by the agency 





CIRCULATION CONTEST. 


Winners of the San Antonio Light 

Prizes Start on Extended Trips. 

The San Antonio (Texas) Light, of 
which A. G. Munro is manager, the 
oldest afternoon newspaper in south- 
west Texas, has just closed one of the 
most successful and profitable circu- 
lation contests ever conducted in the 
Lone Star State. 

The six young ladies, the winners 
of the contest, were sent on splendid 
trips—all expenses paid. Two went 
to New York, Buffalo, across the 
Great Lakes to Chicago, and back to 
Texas by rail; two others to Denver, 
Pike’s Peak, and Colorado Springs, 
and two to Mexico City, Guanajuato 
and Guadalarja. The highest candi- 
date in the contest polled close to 
400,000 votes, while the total vote 
cast was 2,666,000. 

The Light added some 1,400 paid 
in advance annual subscribers to its 
list. Great interest was aroused over 
the outcome of this contest and some 
$3,000 in cash was turned in by the 
contestants during the closing hours. 





The Future of Cuba. 


W. A. Chamberlain, editor of the 
Havana Daily Post, is visiting friends 
in Florida. In an interview with a 
Jacksonville Times-Union reporter he 
expressed his doubt as to whether the 
island of Cuba will remain under an 
independent form of government for 
any great length of time. He believes 
that sooner or later the United States 
will be compelled to assume control 
and guarantee protection. 





J. H. Williams, veteran newspaper- 


man of Columbus, Ohio, who has been 


in charge of the press bureau at the 
Democratic state headquarters at Co- 
lumbus, has taken up his duties as 
editor of the Mansfield Shield. W. R. 
Merrick, former editor of the Shield, 
resigned his position and disposed of 
his interests in the Shield Publishing 
Co., to M. D. Frazier. He has taken 
a newspaper position in Boston. 











ROLL OF HONOR 


The following publications have 
allowed the Association of American 
Advertisers to make a thorough ex- 
amination of their circulation and 
have received certificates showing the 
actual circulation of their publica- 
tions: 

































































ALABAMA. 
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CALIFORNIA. 
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CONNECTICUT. 
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KANSAS. 
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To Establish Publicity Bureau. 

The Upper Mississippi Improve- 
ment Association is contemplating 
the establishing of a publicity bureau 
to arouse the people of the United 
States to the commercial importance 
of the Mississippi river. 





The Pittsburg (Ind.) Republican, 
edited by Henderson B. Keply, has 
been put out of business by the’ sheriff. 














Avcust 29, 1908. 
PARSONS OF RUTLAND 


An Appreciation of the Business Man- 
ager of the Herald.—Quaint Humor 
of the Man Who Never Gets Rattled 
—Worked on Two Rival News- 
papers at the Same Time. 


Frank T. Parsons, business man- 
ager and treasurer of the Rutland 
(Vt.) Herald, fathered one of the best 
jokes that ever did duty in the funny 
weeklies. 

On election night in 1900 when the 
first page form of the Waterbury 
(Ct.) Republican’s special fell down 
the empty elevator shaft four stories 
to complete destruction, Parsons 
looked up from the press room to the 
white-faced make-up man _ above: 
“Charley,” he said, “I wish you’d 
break the news more gently.” 

Then he came hurrying up to the 
composing room, marshalled his 
forces and got the paper out on time. 
That’s the kind of a newspaperman 
Parsons is: quaint humor, a fund of 
philosophy and everlasting efficiency. 

Of course Parsons is a practical 
printer, exactly as he is a practical 
ad man, a practical business manager 
and, when necessary, a practical ed- 
itor. He learned the printer’s trade 
in Waterbury, Conn., under such men 
as the late Orrin Robbins and Orange 
Pickett, now of the Boston Globe. As 
a youngster in the days of hand set- 
ting he developed phenomenal speed. 
The old timers in Waterbury still 
talk reverently of Parson’s strings. 


LEARNING THE BUSINESS 


Afterward he served with the New 
Haven Register, the Springfield Re- 
publican, the Springfield Union and 
the Boston Journal. To each of these 
he gave a little more than value re- 
ceived, and from each he gained some- 
thing to add to his store of knowledge 
and experience. When he was through 
he knew how to make up twenty-four 
pages of any man’s paper, how to 
take a press to pieces, what to charge 
for advertising, where to get it, how 
to produce psychological effects with 
an editorial and the personality of 
every man he met. He was after ad- 
vancement, was young Parsons, and 
he knew how to qualify. 

With a reputation behind him he 
was called to fit out the Manchester, 
N. H., Union with a new mechanical 
outfit, Then his home town sum- 
moned him and he became mechan- 
ical superintendent of the Waterbury 
American, where he remained for 18 
years. 

HELD TWO POSITIONS 


When he left it to become business 
manager of the Waterbury Republi- 
can, a paper owned by the same in- 
terests as those which controlled the 
American, it was one of the best 
equipped of the smaller papers in 
New England. Also it had a “system” 
which is in perfect operation to this 








THE ANDERSON 
(S. C.) DAILY MAIL 


The most prosperous section of South 
Carolina is reached by the DAILY 
MAIL. No foreign advertiser or adver- 
tising agent can afford to overlook An- 
derson and the DAILY MAIL when con- 
templating a campaign in the South, if 
he would do justice to himself or his 
clients. 


DAILY MAIL - 








Anderson, S. C. 
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day. As business manager of the Re-, 
publican Parsons still retained the. 
superintendency of the American, 
which declined to part with him ab- 
solutely until its Republican holdings 
were sold, when he broke with them. 

As business manager of the Herald 
for the past four years, he has been 
a consistent “builder,” gaining for his 
paper a larger clientele than it had 
ever known before. For this, however, 
he declines to take the credit. “The 
business was here,” he says. “All I 
did was to go and get it.” That’s 
Parsons all over. “Go and get it” has 
ever been his style. 

WORKS HIS WAY TO TOP 

Having worked his way to the top 
and learned his craft through the ef- 
fective curriculum of hard knocks he 
is to-day one of the best equipped of 
newspaper mechanicians, advertising 
experts and business managers. 

Not a little of Mr. Parsons’ success 
has been due to his ability to sur- 
round himself with capable assistants. 
He has.a keen eye for men and their 
qualities. He parts company quickly 
with dead wood, but good men find it 
highly pleasing to stay with him. 
There are “Parsons trained” men in 
many offices and they are popular. 

Although he disclaims any editorial 
ability, Mr. Parsons is nevertheless 
a writer of pith and fluency. In 
Waterbury he frequently assumed ed- 
itorial charge of his paper—on which 
occasions there were some very 
sprightly issues. 

His bright eye and swift movement 
reveal him still in the class of youth, 
but he won’t tell his age. “I’ve been 
in the business long enough to get 
used to the collar,’ he answers in- 
quirers. Parsons is worth watching. 
He has a trick of turning out suc- 
cesses. 





CANNOT PRINT PRIZE LISTS. 


Newspapers That Do Are Liable to 
a Fine of $500. 

Under the present postal laws it is 
no longer permissible for a news- 
paper to print lists of prize winners 
at any euchre party, fair, or game of 
chance, or even to announce such 
affairs in advance. 

Following is a portion of Section 
499 of the Postal Laws and Regula- 
tions on unmailable matter: 

“Nor shall any newspaper, maga- 
zine, pamphlet or publication of any 
kind containing an advertisement o: 
any lottery, or gift enterprise of any 
kind, offering prizes dependent upon 
chance, or containing any list of 
prizes awarded at the drawings of any 
such lottery or gift enterprise, 
whether said list is of any part or of 
all of the drawing, be carried in the 
mail or delivered by any postmaster 
or letter carrier.” 

Disbarment from the mails is vot 
the only punishment prescribed under 
the above section, as any person who 
deposits in a mail box, or offers for 
delivery, any such matter as described 
above is guilty of a misdemeanor, 
which is punishable by a fine of $500 
or one year’s imprisonment, or both. 





Washington as an Advertiser. 

George Washington—the one who 
never told a lie—was a firm believer 
in printers’ ink. In an issue of the 
Maryland Journal—now the Baltimore 
American—hearing the date Avg. 20, 
1773, appears an advertisement signed 
by him, calling attention to the ad- 
vantages of 20,000 acres of land on 
the Ohio and Great Kanhawa rivers 
which he desired to sell to settlers. 





SALISBURY ENTERPRISE. 


The News Issues a Forty-eight-Page 
Special Industrial Edition. 

A special illustrated edition of the 
Wicomico News, published at Salis- 
bury, Md. by the Brewington 
Brothers Company, consisting of 46 
pages and cover, has just been issued 
by this enterprising firm. It certain- 
ly presents a fine typographical ap- 
pearance in its dragon’s blood red 
cover and is a good example of what 
may be done even in cities the size of 
Salisbury when the proper amount of 
hard work, editorial ability and co- 
operation on the part of local mer- 
chants and public-spirited citizens are 
combined in the right proportions. 

Albert E. Walker, under whose di- 
rection the edition was prepared, is 
a master of this kind of work and is 
uniformly successful in his efforts to 
please both publishers and advertisers. 

The present issue is up to the high 
standard established for publications 
of this kind. It is chock full of in- 
teresting articles concerning the in- 
dustries and business concerns of 
Salisbury and is splendidly illustrated 
with half-tones. 





DAILY STATES’ NEW SCHEME. 


How It Proposes to Help Local Man- 
ufacturers Popularize Their Goods. 


The New Orleans Daily States has 
hit on a scheme for interesting the 
manufacturers of the city in its pages 
that might be tried elsewhere with 
good results. Early this month it sent 
a letter to manufacturers stating that 
in order to make the public acquainted 
with home manufactured goods it 
would open its columns to them three 
times a week to boost their goods by 
advancing reasons why they should 
be given the preference by local pur- 
chasers. 

In consideration of this offer the 
publishers asked the manufacturers to 
take a ten or twenty line ad three 
times a week, the same to appear on 
the pages devoted to the manufactur- 
ing indnstries of the city. 

The proposition has been received 
with favor and the indications are that 
not only will the States be benefited 
but the manufacturers will have a 
chance to get the goods before the 
public in the best possible manner 
and at a cost that is ridiculously small. 





COMMENTS ON NEWSPAPERS. 

The Atlanta Georgian in a thirty- 
two page issue on Aug. 22 devoted 
considerable space to that part of 
South Georgia through which the new 
Atlanta, Birmingham & Atlantic rail- 
road runs. The road opens up an 
exceedingly fertile section of the 
state, and the Georgian seems to be 
the first of the Atlanta newspapers 
to call attention to its possibilities. 

The Centralia (Ill.) Sentinel, of 
which Verne E. Joy is editor and pub- 
lisher, is attracting considerable at- 
tention both at home and abroad by 
making up its front page after the 
style of prominent newspapers of the 
country. One day the New York 
Evening Journal was the model; on 
another the St. Louis Republic, and 
still another, the Omaha Bee. The 
readers of the Sentinel will thus have 
an opportunity to decide which style 
of make-up they like best. The 
scheme is a novel one, and Mr. Joy 
shows considerable enterprise in car 
rying it out. 





A year’s subscription to THE Eprror 
AND PUBLISHER is worth $100 to any pub- 
lisher. 
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AD COURSE IN ST. LOUIS. 


Established in Connection with City 
College of Law and Finance. 


The City College of Law and 
Finance, of St. Louis, a new institu- 
tion, has established a course in ad- 


vertising in connection with its 
School of Commerce and Finance. 

Among other topics that will be 
taken up during the year are: 


General Introduction and History of Adver- 
tising; Psychology of Advertising; Relation to 
the Selling Problem; Language, Grammar, Com- 
position; Preparation of Copy; Printing and 
Typography; The Illustration in Advertising— 
the Artist; [llustration—Mechanical; Booklets, 
Catalogs, etc.; The Newspaper; The Magazine 
and Kindred Publications; Trade and Class 
Publications; Outdoor Advertising; Street Car 
Advertising; Novelties, Calendars, ete. ; Let- 
ters and Correspondence; Follow-up-Systems; 
Special Publications; General Publications; Re- 
tail Advertising; Mail Order Advertising; Class 
Advertising; Bank Financial and Investment 
Advertising; Advertising Agencies; Planning a 
Campaign; The Law in Advertising; Charla- 
tanry in Advertising; Positions in the Adver- 
tising Field. These lectures will be supple- 
mented by practical demonstrations in working 
plants. 


Harry Meyer is the instructor. He 
is assisted by a number of the leading 
advertising men of the city. 





In accordance with an old custom 
the Mansfield (O.) Daily News will 
on Aug. 31 give an outing to the chil- 
dren of Mansfield and _ Richland 
County. 








THE BRITISH AND COLONIAL PRINTER 
AND STAT — _ 


Established 1878, 


ry Thursday. 
W. JOHN a & co. 


"ts Shoe Lane, 


Lon 
A WEEKLY JOURNAL of Home, Colonial 
and Foreign Printing, Engraving, Stationery 
and Bookmaking Trades’ Intelligeuce, Me- 
chanical and other Inventions Illustrated, 
Novelties in Stationery, Books and Book 
Manufacturer Patents, Gazette and Finan- 

cial Trade News. 
Annual Subscription (52 issues),,post free, 


3.00. 

The Leading Paper in the United Kingdom 
for the Printing, Engraving, Stationery and 
Allied Trades. 

SOME TRADE OPINIONS. 


“A representative printers’ paper.’’—In- 
land Type Foundry, St. Louis, Mo. 
‘“‘We do not doubt but that the P. and S. 


is a good printers’ journal wherein to adver- 
tise our machinery.’’—Paul Shniedenwend & 
Co., Chicago. 

“Very popular publication.’’ 
Machinery Company, Chicago. 

“The leading journal in England, so far as 
typographical matters are concerned.’’—Mc- 
Miilan Machine Company, Ilion, N. Y. 

*We assure you we appreciate your pub- 
lication.’’—Chandler-Price Company, Cleve- 
land, O. 

“‘We have long understood the B. and C. 
P. and S. to be the leader of its class in the 
kingdom.’’—Conger Engraving Plate Com- 
pany, Linneus, Mo. 

American firms contemplating opening up 
foreign trade should place their announce- 
ments in this paper. 

Rates on application to ALBERT O'DON- 
OGHUE, 317 W. 124th St., New York, 

Send for sample copy. 


—Challenge 














THE WATER WAY 


BETWEEN 


BUFFALO AND DETROIT 


J & B. Line Steamers leave Buffalo F 
daily: at 5: A Pp. m., (eastern time) and Detroit 

mm week daysat5:.0 p. m., Sundaysat4:00p.m 

% (central time) reaching their destination 

4 the next morning. Direct connections with 
early morning trains. Lowest fares and 
superior service to all points west. 


Rall Tickets Available on Steamers 


All classes of tickets sold reading via 
ral, Wabash and Grand Trunk 


irection will be accepted for trans- 


- portation on D, & B. Line Steamers, 
Send twocent stamp for illustrated pam- 
phiet and Great Lakes M ap 
Address L. G, Lewis, G. P. A., Detroit. 


Detroit & Buffalo Steamboat Co. 
“4 PHILIP H. MCMILLAN, Ay Ae SCHANTZ, 
GEN'L MANAGER, 
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PACIFIC NORTHWEST 


JIMMIE DURKIN USES NEWS- 
PAPERS ONLY, IN HIS 
POLITICAL FIGHT. 


He’s Going to Be Governor If Print- 
ers’ Ink Can Elect Him to Office— 
The Forum to Be Published in Spo- 
kane—Tacoma Daily Tribune Forg- 
ing Ahead—Personal News. 

(Special Correspondence.) 

Spokane, Wash., Aug. 22.—Jimmie 
Durkin, railway president. liquor 
dealer, temperance advocate and 
champion of “universal personal lib- 
erty,” who made a fortune by exploi- 
tation through freak advertising 
stunts, has declared himself a demo- 
cratic candidate for Governor of 
Washington. 

“It’s no joke with me now,” he said 
as he placed an order for 80 inches of 
display advertising in the daily news- 
papers in the state, adding: “In this 
way I can get my platform—declara- 
tion of principles—before all the 
people at the same time. 

“IT am going to land the democratic 
nomination and then will put up the 
fight of my life for the victory in 
November. This is going to be a 
great pencil campaign for me. I will 
make no speeches. I will just use 
my lead pencil and printers’ ink to get 
before the public. Advertising space 
in the newspapers is all I need to land 
me before very voter in the state. 

VOTERS READ THE PAPERS 

“What's the use in traveling all over 
this big state and speaking to 200 or 
300 people, half of them voters, when 
I can get: to every man in the town 
through the newspapers? 

“When this idea of running for 
governor first occurred to me I 
thought I could get a lot of advertis- 
ing for an investment of $60, the fee 
required for registering my name, but 
since then I have studied the propo- 
sition and have decided that, if the 
thing was worth going into, it is 
worth the best fight I can make. I 
concede no one a better chance than 
I have and only want the primaries 


to prove I am not mistaken in my 
chances.” 

Durkin has declared his faith in 
newspapers by appropriating $6,000 


for the primary campaign, and if he 
lands the nomination he will set aside 
$20,000 more for the fall campaign. 
Jimmie is not egotistical, nor does he 
take pride in seeing his name in print 
but he knows the value of publicity, 
which, he declares, is nothing more or 
less than “push,” and “push” is the 
fundamental principle of the gospel of 
“oet-there-ism.” 
DURKIN’S OFFER TO ROOSEVELT 

Durkin believes that President 
Roosevelt is the foremost advertising 
expert in the ‘land. He recently 
backed up this by offering the presi- 








The Advertiser Asks 


=—Not “HOW MANY COPIES DO YOU 
SELL?’’—but “WHAT ARE YOU DOoO- 
ING TO PERSUADE YOUR READERS 
TO READ AND ANSWER THE ADS?” 
If you want to do all that is possible 
to do to educate your readers in this 
the Advertising 
Promotion Service is necessary to you. 


direction, Showalter 





W. D. Showalter 
New York 


150 Nassau St. 

















dent $1,000 a week for five years to 
direct his advertising campaigns. He 
signed a bond for $260,000 with a 
local trust company, but the chief 
executive of the nation probably 
thought better of the $1 a word offer 
by an eastern magazine for stories of 
his big game exploits in Africa. 

The Rev. Conrad Bluhm, a native 
of Cleveland. who organized Silver 
and Gold, the first college weekly 
paper established in Colorado, has 
come to Spokane as pastor of Cen- 
tenary Presbyterian church. 

T. P. Montford, staff correspondent 
of the Packer, published at Kansas 
City, Cincinnati, New York and Chi- 
cago, is making a tour through the 
fruit and produce districts of the In- 
land Empire in the interests of the 
publications. 


Rev. J. Gordon McPherson, formerly 
of San Jose, who has come to Spo- 
kane as pastor of Calvary Baptist 
church, announces that he will con- 
tinue the publication of the Forum, a 
monthly journal. Mr. McPherson is 
one of the ablest negro writers in the 
West and is considered an authority 
on all matters pertaining to the prog- 
ress and development of his people 
along social, moral, religious, frater- 
nal and industrial lines. 


Sydney Smith, a newspaper man of 
Cedar Rapids, Ia., who recently won 
the prize for being the shortest man 
in line at the Eagles’ parade at Seattle. 
passed a few days in Spokane on his 
way home from the Sound. Mr. Smith 
weighs 120 pounds. What he lacks 
in size and weight is more than made 
up in activity and originality. He was 
accompanied by Mrs. Smith, who is 
almost two feet taller than her hus- 
band. 


A. L. Black, formerly mayor and 
prominent attorney of Bellingham, 
filed suit for criminal libel against W. 
D. Dodd, editor of the Bellingham 
(Wash.) Herald. The suit is the re- 
sult of an editorial attack made on 
Black after a speech made by him in 
favor of Henry McBride for governor. 
The words Black objects to are 
“moral contortionist and repudiator.” 
Black instituted the action after Pro- 
secuting Attorney Peringer had re- 
fused to take action. The Herald is 
owned by S. A. Perkins of Tacoma. 


The Daily Tribune. a new afternoon 
daily published at Tacoma, has been 
awarded the city printing amounting 
to $14,000 a year. The publication 
was started June 12, and now has 
9,000 bona fide circulation. The paper 
is a live one and is reported to be 
cutting into the Ledger’s field. Frank 
H. Eastman, formerly of the Worces- 
ter (Mass.) Telegram, is general man- 
ager, R. F. Radebaugh is editor-in- 
chief and George E. Garrett, formerly 
of the Tacoma News, is managing ed- 
itor. The offices are in the old post- 
office building, 12th and A streets. 


W. E. Zuppann, formerly secretary 
of the promotion committee of North 
Yakima, Wash., has been named 
editor of the Yakima Morning Herald, 
succeeding Don J. Upjohn, resigned. 
George N. Tuesley is manager. 

Avucust Wo-r. 





Darlow Resigns from the U. P. 

Alfred Darlow, advertising agent of 
the Union Pacific railroad, with which 
he has been connected for twenty 
years, has resigned in order to assume 
the active management of the C. D. 
Thompson Advertising Agency of 
Omaha, which he controls. Mr. Dar- 
low is one of the best known railway 
advertising men in the country. 
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A One-Man Machine 
ASK ANY USER 


MERGENTHALER LINOTYPE CO. 


. NEW YORK 





ARE YOU THE THIEF 


al 


Who is stealing money from your own 
many by continuing to waste time and 
abor in hand-setting your newspaper? 


A rather startling suggestion seemingly, 
but really a very commonplace. one 
because nine times out of ten it's true. 








OUR EASY TERMS 

To the right man on either our 
Quick Change 
Standard Linotype 
our J WO Letter 

Junior Linotype 


Makes it unnecessary for a man to 
continue to steal from himself 


or 











CHANGES IN INTEREST. 

The Tampa (Fla.) Evening News 
has been absorbed by the Tribune of 
that city. 





The Shreveport (La.) Times has 
been sold to the Times Publishing 
Co., a new corporation headed by 
Robert Ewing of the New Orleans 
Daily States 


The Loraine (Tex.) Advertiser has 
passed into the hands of R. H. Watt- 
ington and G. W. Adams. The name 
of the paper will be changed to the 
Loraine News. 


The Bristol (Tenn.) News, an af- 
ternoon daily, has been purchased 
from A. C. Smith & Son by W. P. 
3rownlow and Bascom Sleimp. N. B. 
Remine, for many years with the 
Bristol Courier, will be managing 
editor. 


The Great Bend (Kas.) Tribune has 
absorbed the Great Bend Register and 
the Daily Item. 


The Covington (La.) News has 
passed into new hands, with George 
D. Cantrelle and C. A. Loon as man- 


agers. 


The Martinsville (Ind.) Democrat 
has been sold by G. G. Finney to 
his two sons Frank and Fred Finney. 


The Reading (Pa.) German Daily 
Post, published for 50 years by Will- 
iam Rosenthal, has been acquired by 
John Weller. 


The North Lewisburg (O.) Repor- 
ter has been sold by L. E. Willis to 
Leroy Alexander, of Marysville, and 
L. W. Chapman, of North Lewisburg. 


The Bloomsburg (Pa.) Daily has 
changed its name to the Daily Mail. 
George D. Herbert is editor and R. 
C. Thurston, city editor. 


The Narraguagus Valley Item, 
hitherto printed at Cherryfield, Mo., 
will hereafter be issued from the of- 
fice of the Republican at Machias. 


He Didn’t Ride the Mule. 
Major Dickinson, who is reporting 
for the New York Herald the do- 
ings and sayings of William J. 
Bryan at Lincoln, one day last week 
undertook to ride the trick mule pre- 
sented to the candidate by the Minne- 
sota State Fair Association soon after 
its arrival at Fairview. He had 
scarcely mounted the beast’s back 
when he shot up into the air about 
10 feet and fell to the earth like a 
hunk of lead Thereat Mr. Bryan and 
the newspaper correspondents who 
were on hand to see the fun, laughed 

at Dickinson with great glee. 





Percy Blake, managing editor of 
the Huntsville (Ala.) Evening Tri- 
bune, has resigned. 
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our just dues. 
about it. 





We are all so constituted that we take appreciation in our own country as a matter of 

When appreciation comes from foreign countries we are prone to feel good 

We can’t help being greater pleased at having just closed a contract for 
“THE KOHLER SYSTEM” 


with the proprietors of the world’s most famous newspaper, The London Times. 


KOHLER BROTHERS, Electric Newspaper Engineers 
Fischer Bldg., Chicago. No. 1 Madison Ave., New York. No, 56 Ludgate Hill, London, E. °. 



































